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88% la
gastronomia es
un componente
importante del
viaje.

Incorpora alguna experiencia
gastronémica en su itinerario:

» 79% eventos gastronémicos.
» 68% clases de cocina local.
» 59% ferias con producto local.
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Interesados en alimentos locales
‘autenticos’ y en vivir experiencias
culinarias ‘unicas’, diferentes de las
que disfrutan habitualmente en su zona
de residencia.




EXPERIENCIA DE
COCINA LOCAL
NO EXISTE INGREDIENTES
MODERNIDAD ANCESTRALES
SIN UNABUENA COCINA
TRADICION CONTEMPORANEA
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CUANDO INTENTAS ABARCAR
TODO TIPO DE CLIENTES

AL FINAL

NO CONECTAS CON NINGUNO
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COMPRA PRODUCTOS
PREPARADOS

77% QUIERE COMPRAR MINTEL

ALIMENTOS ONLINE
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70% DE LOS CONSUMIDORES PAGARIA

MAS POR UN PRODUCTO MAS

SOSTENIBLE Y RESPETUOSO JEPR PR
SOSCIALMENTE. !11.(?].5@!].
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“VOLVER A PRODUCTO
NATURAL, SOSTENIBLE Y
SIN DESPERDICIO
ALIMENTARIO”




2 DE CADA3
CONSUMIDORES BUSCAN
PRODUCTOS QUE LES
PROPORCIONEN UN ESTILO
DE VIDA SALUDABLE.

Estudio: WOWNness, marketing del bienestar en gran consumo
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75 MILLONES DE INVERSION

THE
IMPOSSIBLE
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SORPRESA PERSONALIZACION ATRAIGAN
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LEON

NATURALLY FAST FOOD
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LOCATIONS OFFERS

Q\\\.Y $1.69
BACON, EGG & CHEESE

BISCUIT

UMITED TRVE ONLY AT PARTICPATING RESTAURANTS, PRICE MAY VARY. TAX NOT INCLUOED. www. hardees.com
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COMUNICACION VISUAL
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LOS USUARIOS SOLO LEEN EL 28% DE LAS
PALABRAS
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POSICIONAMIENTO DE LOS PLATOS
MAS RENTABLES

1 PAGINA DIPTICO TRIPTICO
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DESTACAR PRODUCTOS
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DEEPLY

MENU LOCATIONS EMAIL CLUB CATERING

DEEPLY DELICIOUS SINCE 1943

In 1943, In a wrn-of-the-century Victorian house on the corner of Ohlo

DEL‘CIOUS and Wabash in downtown Chicago, the legendary Chicago style Deep

. SINCE 1843

Dish Pizza was born. It combined some old Italian recipes with the best
meats, spices, vegetables and cheeses and baked them in a unique
delicious deep dish crust. It wasn't long before the tiny restaurant had
more customers for its deep dish pizza than it could handle, so we
opened Pizzeria Due across the street, The two restaurants are still there
today making that famous dough fresh every morning, as we do in every

UNO kitchen across the world.

E AN ONLINE ORDER
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CONTACT
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UNO

PIZZERIA & SRILL

@ FIND AN UNO
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healthy, handmade
meals for busy people

order now explore the menu




¢, QUE ES LO MAS EFECTIVO PARA INFLUIR EN
LOS CLIENTES?

/

3.
Ambiente

\

4 )

2.
Recomendacion

Relacion
calidad precio




TU PERSONAL.
TU EQUIPO.
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De consumidores preferiria pagar mas
si con ello se les atendiera mejor.




., COMO AUMENTAR VENTAS CON TU EQUIPO?

APERITIVOS BEBIDAS
RECOMENDANDO
SIEMPRE:
POSTRES LICORES

i10% DIRA QUE SI!




METODO MARKETING GASTRONOMICO PARA
AUMENTAR VENTAS
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BLOG: Marketing Gastronémico | TWITTER: @EriSofi | FACEBOOK: Erika Silva Aguilera
ESCUELA : www.escuelamarketingastronomico.net
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iLa Fabril impulsa tu negocio!

GERVEI

Division HORECA/La Fabril S.A. Montecristi, Manabi (593) 5 292-0091

Siguenos en $ SERVEI (. SERVELEC
www.servei.com.ec
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